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L IO\ | YEAR-ON-YEAR,
YOUTUBE 74% MORE
OF GEN
WATCH YOUTUBE %"é%’%“l"“;g&‘fs
ON AT LEAST TWO INCREASE ON
DEVICES VERSUS ONLY “ DESKTOP

53% OF THE GENERAL
POPULATION

GEN C
(11 Tube) YOUTUBE VIEWS
ON SMARTPHONES
use on smartphone ARE GROWING

everyday in everyway ExRasTan

e OFGEN C
WHO OWN A

=u a X SMARTPHONE
% USE IT TO WATCH

YOUTUBE
T0 BE ENTERTAINED 51%
5% |
VWHILE WATCHING TV 14%
%

WHILE MULTITASKING ~ 19%
WITH ANOTHER DEVICE  24%

WAITING FOR SOMETHING ~ 41%
OR SOMEONE 18%

TOLSTENTOMUSIC  39% SPENDING TIMEWITH~ 41%
1% FRIENDS AND FAMILY  18% DETON =

GEN CIS A POWERFUL NEW
FORCE IN CONSUMER CULTURE,
AMINDSET DEFINED BY CREATION,
CURATION, CONNECTION, AND
COMMUNITY. 80% OF GEN C

1S MADE UP OF MILLENNIALS,

-
& 3
- 11 .
YOUTUBE'S CORE (THOUGH BY
NO MEANS ONLY) AUDIENCE
WHILE THE COMMERCIAL  15% )
BREAKIS ON TV 16% IN 2012

YOUTUBE
SMARTPHONE
VIEWERSHIP

VIEWERSHIP

(11l Tube )
Source: Nielsen mobile NetView & NetView panels December 2012 and Nielsen Multiscreen Survey Oct-Nov 2012

COMMUTING TO/FROM  18%
WORK OR SCHOOL 4%

F4+ + 44 +
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The C

Generation

THEY CONTROL THEIR

|iveworkﬂ pluyu
ond ey et SMART

They have CREATIVE mind
They are simple and CASUAL

EVERYWHERE CONNECTED

Mobile gadgets, whether smariphones

The YOUTUBERS [/

Gan € wis YouTobs on amariphsns
‘weary dey In evary woy

with smartphene \° watch YouTube on D D
watch YouTube

af least two devices

19% E’ nE Waiting for something .
‘While multi-tasking D or someone |

with another device

MR ..

or tablets, are an integral part of their lives

90%H— 80% (A}

OF THEM SLEEF NEXT ~ NEYER LEAVE THEIR HOME
TO SMARTPHONE WITH THEIR DEVICES

74% 0] 55% WEN

GO OMLIME WITH SEARCH OM THEIR
THEIR SMARTPHOME ~ SMARTPHOME EYERYDAY

When GEN C use their phone

while watching TY  while lying in bed  in the bathroom

-

while commuting  while waiting for
(traveling) something
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Networking [eElloR

mixi happn §h0uzz

XING’

Collaborating

tinder okcupid SVB

g Ly Medlum WIKIPEDIA

5 [) WORDPRESS tyymb]r, @
myspace ¢ EUELTT
do ba LIVEJOURNAL vevo YOuku

il @You o

TAGGED pyvers Cwikker [ dailymotion @
S o, [ P

viaded Google 500 flickr
Linked[ O 2 @spft,‘i{,‘a""" imgur
3% slack ' e GItHub o Q DEEZER

ya@Te{?m @ 9 Messaglng
takk reddit &3 O 0 ﬂ

StackExchange DISQUS
QHipChat muuT @

wikia

8 vimeo TDH

& FANCY lyst

FredCavazza.net
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- Niveles de competencias

Principiante

Persona que se situa en la
frontera entre los estudios
secundarios y la universidad,
que es capaz de formular
preguntas y busquedas de
informacion sobre temas
sencillos.

www.agenciadenoticias.unal.edu.co

o
¥B-enREDo
3 i www.enredo.org



. DIGCOMP

Marco Europeo de competecias digitales 2010/2016

HOILATY ALY TEACHER ASSESMENT FOR

The Min. of Digital Affairs published a Italian Digital Agenda PROFESSIONAL EMPLOYABILITY

catalogue of digital competence will translate and implement DEVELOPMENT
frameworks for Digital Poland 2014- DigComp as part of its strategy y - POLICY SUPPORT,
’ ~ E & T CONTENT FRAMEWORK

2020 referring to DigComp

MALTA

Use of DigComp framework by the

Ministry for Education and Employment

in "Green Paper: Digital Literacy" Translation of the DigComp framework by the
[N Education Development Centre. Used for

NAVARRA, SPAIN ' Ned Teacher PD

NORWAY

! /STUDENT IMPLEMENTATION
ITED KINGDOM p ASSESSMENT

GO ON UK definition of Basic
Digital Skills aligns with DigComp
(close to Cabinet Office and the

Governments Digital Service)

Navarra Department of Education uses
DigComp as a key reference for strategic
planning

The Centre for ICT in Education uses DigComp
as a references to develop a DigComp
framework for the teaching profession

Ikanos project developed by the Basque
Government to deploy the Digital Agenda.
Free DigComp self-assessment and training

ANDALUCIA, SPAIN

"Andalucia digital" offers afree self-
assessment and training for job-seekers
based on DigComp

FLANDERS, BELGIUM

Dept. of Education use DigComp for a
curricula review and development of adult
education courses

EMILIA-ROMAGNA REGION, IT

Uses DigComp to re-design
courses/materials in Pane e internet
an e-inclusion initiative

The Min. of Education, INTEF created Common
Framework for Teacher Digital Competence
based on DigComp. Use agreed between State

and Regional governments.

EXTREMADURA, SPAIN

Extremadura implements Teachers Digital
Competence Portfolio based on DigComp

PORTUGAL

The Min. of Education uses DigComp as an
input forteachers' PD. Translation by CIDTFF,
supported by the MoE

CROATIA I

e-Schools project by Croatian Academic and
Tl iy (Y & Research Network uses DigComp to support

Education and Research. From i

evaluated using DigComp

Translated by National Education Institute.
DigComp used in assessing students in ICT

Min. of Education uses
DigComp to create a
model to certify digital
skills

Training content and certification based on DigComp
provided by ECCC Foundation and ECDL Foundation.

Polish translation: http://www.digcomp.pl/

e Safet
Communication ¥

and collaboration

Problem solving

El2E
21

COMPETENCES

AREAS

Las Areas de la
COmPeTENOR O, 0OCENTY [ sy~ o 1+ COMPETENCIA 50" O S merts Compartat
2 DIGITAL (#0GCOMP)

de PROSLEMAS
* s

1 Lo INFORMACION 20 1 L CREACION P
l A l (2 12 comumcacson J 3 La CAEACK) | o stumos 5 La RESOLUCION

BenREDo

www.enredo.org
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Area de competencia Competencia

1. Informacion 1.1 Navegacion, busqueda y filtrado de informacion
1.2 Evaluacion de la informacion
11.3 Almacenaje y recuperacion de la informacion

o
[ e )
-
. - |
rm
—
=5
=223
225
o
= — g
o=
o
o
-
O

2. Comunicacion 2.1 Interaccion a traveés de las tecnologias
INFORMACION 2.2 Intercambio de informacion y contenidos
"~ Navegacion, busqueda y fitrado @ 2.3 Participacion activa en la ciudadania digital
de informacion, evaluacion critcs 1 = 2 R
amacanamionto y FoCUpoIBEIon COMUNICACION 2.4 Colaboracion a traveés de canales digitales
Interaccién mediante dispositivos .2‘ 5 Netiqueta

9 Netaern Culurs parocatna. , 2.6 Gestion de la identidad digital

CREACIGN DE CONTENIDOS e 3. Creacion de contenido 3.1 Desarrollo de contenidos
C@gﬁiﬁﬁ%ﬁ&ﬁ‘ \ 3.2 Integracion y reelaboracion
atelectual 3.3 Copyright y licencias
‘mm'm ‘ '3.4 Programacion
‘ sy amorazesdo 0153 4. Seguridad 4.1 Proteccion de dispositivos
RESOLUCION DE PROBLEMAS ‘ G i 4.2 Proteccion de datos personales
Raspuecias 1otnaiogicas vaaando 4.3 Proteccion de la salud

criticaemine las posibilidades de las
TIC. Innovar.

. 4.4 Proteccion del medio ambiente
5. Resolucion de problemas ‘5.1 Resolucion de problemas técnicos
R R M R R MAS EN MI BLOG R T R R P 5.2 Identificacion de neceSidadeS Yy soluciones vterHOlégiC'a_S
............................... hitp://alonso-almu.blogspot.com.es/* e ® s ® et oo ct e st o st atatimanat [ ? 5 =
5.3 Uso de la tecnologia de forma creativa e innovadora
‘5.4 Identificacion de lagunas en la competencia digital
e Nttp://e-aprendizaje.es/
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La evolucion de la evaluacion

it R

¢Como evaluar y mejorar la calidad de la educacion de un pais?

En el ICFES tenemos la mejor herramienta: las pruebas ICFES SABER 5° 95 11° y PRO, un conjunto estructurado de examenes que se realizan en momentos clave de
la vida académica para evaluar y comparar el desempefio de estudiantes, colegios y universidades. Los resultados de estas evaluaciones son la mejor radiografia de
nuestro sistema educativo y la base para la toma de decisiones tendientes a elevar la calidad y hacer mas competitiva la educacion colombiana.
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Millennials, la fuerza que cambiara el pais £190 %

ﬁmTy%dtM e S os 'millennials' conforman la proxima

‘W q@ ’ &ﬂff’% o ‘ generacion de lideres en Colombiay en el
snsze IE,BQ% oew anom% Jewiiomee  Mundo. Este grupo generacional se encuentra
Shuecs T T feet (MM conformado por jévenes de entre 17 y 37 afios.

;-Ml oiiad b
-h it “Se trata de una generacion marcada por el
- %;;;'&;M amor a la tecnologia y a la informacidn, por una
» = i g vida en la que internet ha sido una constante
S \& wisinaiee  nara la mayoria de ellos”, afirma Diana Carolina
R : ittt Alba, directora de Target Group Index.

. .‘
Ij r l
‘ f ,'f —
Apenas el [

g) £150 % no 40 % creequela AB3%|e

educacion formal los gustan los

se cuidan bien
prepara para las cursos
lasalud tareas diarias virtuales }‘8 R E D
5 i R DA S T R DT DYl Tl Fa. I ifD SR I D0 SIRG DORD SAin, 2R 20 1 8 R SRR NG SOF SB HC 5. 2 SR R, B8, S8BT S0 NG ST - www.enredo.org
T e A e g A R Bt L L e e A T R v T R R T R A S AR A PEy tihbe] 1300 Uoyte RIAES AT Crpt3 CeFrs rAPSES ranhes CITAF Sienr Bty wprsl e el

Son43 %

- més afines a
utilizar
portales

financieras
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‘kg_c Philippe Boland

0D @enREDO Colombia
Content curation para enREDo
http://www.enredo.org
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